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General Background

-e- Producer Type E f:g dgt E
@3 Fairtrade Products Produced i-_-f-[%-s_;‘_-_gf-lj-i_gf-_-j

" Date of creation of the organization i 11-01-2016 |

gg Fairtrade Certification Date | 21-10-2016 |
S
About the Fairtrade Products

Speciality of Fairtrade

Grade of Fairtrade Product
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1 good taste, colour, flavour i | %% ! Residue free
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Region Countries were Products are sold

Impact of Fairtrade

hkistan

Male

Climate
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Motivation for Fairtrade certification.

e Guaranteed minimum price
e  Better prices
e  More stable prices

e  Fairtrade premium

buyers

e  Access to market/buyers

e  Access to pre-finance/credit

e  Access to training and advice

e  Protection of the environment

standard of living

e Community development

e  Better conditions of workers

e Increased knowledge/ awareness

e Improved democracy within the SPO

e Improved livelihoods, income for famers and

e  More secure/better trading relationships with e Empowerment (minorities, disadvantaged
groups, women, youth, migrants, ethnic groups)

e Increased productivity and /or quality

FAIRTRADE




Premium Projects

Project 1 ' Mango fruit collection center i
Main Category
s T L TTTTTTTTTTTTTmm T |
.;!', Production/Processing (indiv. level) Sub-category _P_"_O_d_u_c_tl‘zfj_ff_’“_:'_"_t'_e_s _______________________ :
Start Date i April-2018 E End Date ' May -2018 i

Number of People i 32 E
benefited oo :

g%ﬁ)’ Environment Start Date ' Nov-2018 E

End Date ! Dec-2018 |
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